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DEDICATION

I dedicate this book to every entrepreneur that walked 
away from a thankless job that didn’t align with their 
purpose. To every entrepreneur that has ever felt 

alone or lost in their journey. To every badass that had 
the strength to believe in that still small voice on the 
inside telling them to keep going. My hope is that this 
book will be a part of your story, leading you down the 
road of success to clarity, connection and financial free-
dom. 

I want to thank my son Daniel for being such an amazing 
soul. Thank you for never making me feel guilty about 
all the hours I’ve spent as an entrepreneur and the time 
invested in bringing this book to life. Mom guilt is real 
but I promise it will be worth it in the long run. My hope 
is that you will see what it takes to dream big and push 
past fear to live life with no limitations. You can do any-
thing you put your mind to. 

To Kristin, my project manager who was as dedicated 
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and committed to seeing this book come to life as I was. 
It would not have come together as seamlessly and as 
quickly as it did, had it not been for your help. Thank 
you. To the top. 

And to every friend, follower, and supporter; I wrote this 
book with you in mind. No lie, I wrote and read back 
over each chapter and thought about how it would make 
your life better. I hope I come close to the impact that I 
imagined it to have. Love you all. 
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INTRODUCTION
“Lean into the microphone and pretend like it’s your 
boyfriend’s ear.” These were the last words I heard as 
the producer closed the production room door behind 
me. 
 
Before I can explain what’s happening here, we have 
to go back to my last semester in college. I was set to 
graduate from Belhaven College in the fall of 2003. 
Everything was in place except for one thing – a missing 
class required for graduation. I was left with two choices; 
drop out or pay another $8,000 to take it.
 
The balance of my bank account was telling me to cut 
my losses, but I decided to get it done anyway. After all, I 
had come this far. As frustrated as I was at the extended 
stay in school, much to my surprise, it turned out to be 
the semester that I landed an internship at the number 
one Hip Hop station in Jackson, Mississippi. I grew up 
listening to Alice Marie, Sam Brown, and DJ Finesse 
on WJMI right along with Stan Branson and Lady V on 
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KIXIE. Hell, it was the station my mother grew up listen-
ing to, so needless to say, I was more than a little excited 
to have a foot in the door. 
 
The station didn’t hire many interns, so I wasn’t sure 
which magical unicorn had farted and landed me the 
privilege of being one of the few. But alas, there I was 
part of a crew who had worked there for years. It truly 
felt like the clouds had parted in my favor.
 
As an intern, I did the basic things that interns are tasked 
with: office work, filing, making copies, and shadowing 
the sales team. I never actually got close to the on-air 
mics. At least not until the day the morning talk show 
host, Mailman, popped his head into the office where I 
was busy pretending to enjoy organizing CDs aspiring 
artists would drop off in hopes of getting airtime. There 
were so many of them and they mostly ended up in 
File13, aka the trash can. 
 
I heard, “Hey, Maranda, come here for a second. I want 
you to do something for me.” I stepped into the hall-
way as he went on to explain that they rarely have new 
voices in the building and that he needed me to be the 
voice on a commercial he was producing. I nervously 
wondered if I was the one for the job, but either way, I 
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was happy to get a break from my usual monotonous 
office tasks. 

 Stepping into the room with the microphone, he in-
structed me to read the copy in a voice as if I were a 
stripper. There was a pause. I didn’t say anything aloud, 
but in my mind, I responded with, “Excuse me?!”
 
He went on to say, “Just pretend like you’re whispering 
into your boyfriend’s ear.” He gave me those instruc-
tions as he backed out of the room, letting me know that 
he would be outside waiting for me to finish. 

There I was in a small dimly lit room, all alone with my 
imaginary boyfriend, also known as a microphone. I read 
the copy, whispered into the mic, and voilà. Just like that, 
I was a stripper from Detroit, or Atlanta, or Vegas com-
ing to Mississippi to do the things that strippers do. My 
voice had officially been pimped out. 
 
Apparently, my voice had a promising career as a strip-
per, because it wasn’t long until Mailman invited me to 
hang out with him on the air during his morning show. 
“Just come in after you finish working around the office. 
We can call you The Intern.”  
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It was the tipping point that gave me everything I need-
ed to help me find my purpose. I had been completely 
undone when I found out that I had to stay in school 
another semester, but little did I know that fate would 
place me exactly where I needed to be. 

It didn’t take long for Stan Branson, the Program Di-
rector, to hear me on the air and eventually offer me 
a part-time job when a weekend jock quit on him. Of 
course, I took the job, which years later led to me being 
offered a full-time position as Maranda J on the same 
morning show that once knew me as The Intern. How 
many people can say that the first time they heard their 
voice on the radio was when they were pretending to be 
a stripper? My mom must’ve been so proud. Lucky for 
me, my one-night stand with the mic as a stripper didn’t 
set the tone for my entire professional career. It did, 
however, prove how seemingly undesirable situations 
are only temporary and sometimes a necessary part of 
your journey. 
 
Maybe that’s where you are right now, and the reason 
you’re reading this book. Maybe you are stuck at a job 
you hate, wishing you could be your own boss. Or may-
be you are in a position at work that seems far removed 
from the position you deserve. 
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Here’s the good news: how your career and journey 
begin doesn’t determine where they end. 

In my case, I started by spending an extra semester in 
college while going eight thousand dollars deeper in 
debt, in addition to pretending to be a stripper on the 
radio. No, it didn’t mean I was destined for a life on the 
poles. These early experiences have become just a 
small piece of the story that helped me slide into a job at 
the radio station, which eventually led me to something 
even greater – finding my purpose.
 
For nearly fifteen years, I worked as an on-air radio 
personality at 99JAMS WJMI in Jackson, MS and it was 
during this time that I gained the confidence and insight 
I needed to one day quit my job and take a chance on 
myself as an entrepreneur. 
 
I’m sure you’ve heard the phrase “trust the process.” 
There is always a bigger picture. Most of the time we 
want to have all of the answers and to hear “yes” every 
time we ask for something. The sooner you get comfort-
able going with the flow as you move into the unknown, 
the sooner you will see growth.
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Oftentimes when we are told no (like when I was told I 
couldn’t graduate without that last class), we use it as an 
excuse to shut down or question whether we are on the 
right path.  Hearing “no” or receiving rejection is simply 
the universe telling you to try something different. In 
turn, failure can also be the world’s way of telling you to 
find another way. The next time you feel rejected, see it 
as a navigation system suggesting that you take another 
route. 
 
On September 22, 2018, I took a chance on myself, quit 
my job, and began working toward what I felt was my 
true purpose: becoming an entrepreneur and full-time 
brand strategist. However, it wasn’t until I started taking 
clients that I was able to see the connection between 
past experiences and life’s purpose. 
 
It seems we spend more time searching for purpose 
than we do living it. We spin our wheels searching for 
a deeper meaning in our current situations, when the 
truth is that the signs are always there, directing us to 
our purpose. To find them, all you have to do is turn 
around and look into your past. The signs directing 
you to your purpose have been there all along. Look-
ing at my own life’s patterns, I realize that I have always 
been drawn to people. I have always asked questions, 
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searched for answers about why we do things, and been 
curious about the behavior of others.

This book is about what I’ve discovered on my journey 
to help entrepreneurs identify their authentic purpose, 
and then use that discovery to build a brand. I’m about 
to show you how you can do the same. If you are tired of 
playing it safe, turn the page, and in the words of Black-
street, let’s go back – way back into time.  Cue “Don’t 
Leave Me” by Blackstreet.
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When your purpose is clearly 
defined and you can identify how 

you connect to your audience 
emotionally, it sets the tone for a 

more impactful brand.
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1
FINDING 

PURPOSE IN 
YOUR PAST

In The Beginning There Was Branding

Have you ever wondered why learning history 
is such an important part of living in a society? 
When we look to the past it can help us under-

stand behaviors and patterns. It can even tell us which 
direction to take in our current circumstances. More 
often than not, life – and history – seems to repeat itself. 
This was never more apparent to me than when I began 
meeting with clients as a brand strategist. 
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During my first few sessions, I realized I was helping 
people with more than just their branding. Unintention-
ally, I kept identifying and connecting people’s past 
experiences in life to their current entrepreneurial 
ventures. 
 
Over and over again I asked probing questions and 
listened intently to my clients’ responses and their sto-
ries. At times during these sessions, the journey into 
the past would bring them to tears, but it also always 
brought clarity. As we uncovered these deeper emo-
tions, I watched them sit in awe wondering how I made 
the connection from their childhood experiences to who 
they had become now. 

I quickly realized that most of us are spending our lives 
trying to either give others something we were lacking 
as a child or attempting to share something we had in 
abundance.

What do we call this connection from our past to our 
present? More importantly, what do we do with it? It’s 
called purpose, and we should use it to tell our truth. 
 
It suddenly dawned on me that I wasn’t just helping 
these people with their brand, I was identifying the pur-
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pose, or the why, in their lives and helping it make sense 
to them. I was giving them the invaluable gift of clarity, 
something most people spend their entire lives search-
ing for. Together we were discovering the root of why 
they do what they do.
 
It was mind-blowing to finally feel like I was fulfilling my 
own purpose. And it was enchanting to discover that it 
was wrapped up in helping others find their own. 

What is Purpose? 
The dictionary app on my phone defines purpose as: 
“the reason for which something is done or created or 
for which something exists.”
 
And there it is, clear as day. 
 
If purpose is found in the root of why a thing exists, then 
why are so many of us looking for it in our current situ-
ations or our futures? Sure, we may see signs directing 
us in the present but why that’s the right direction for us 
is always found in our past. 
 
Let’s take a look at one of my client’s stories to better 
understand how this works. For the sake of this book, 
we will call her Nicole. 
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She is a former educator-turned-realtor. She came to 
me for help in making the jump into entrepreneurship 
with her first brokerage company. Like many entre-
preneurs, she was a little uneasy but ready to make a 
change. She seemed to be a good real estate agent and 
was clearly a good educator I could tell by the way she 
color-coordinated and organized items on the dry erase 
board during our sessions. However, she was having a 
difficult time finding a way to make her new brokerage 
company stand out. During our first session, we didn’t 
discuss her business, social media plans, or marketing 
strategies. We just talked about Nicole the person.
 
My clients are often surprised to discover that the first 
session is all about them, the person behind the busi-
ness, not the actual business. They either show up 
nervous not knowing what to expect or they come with 
a pen and pad, ready to take a crapload of notes. Often-
times, after this initial session, they realize that this was 
the therapy session they didn’t know they needed. 
 
This personal first session with my clients is essential 
in order to identify personal patterns and connect it to 
their brand message. Knowing and understanding your 
personal challenges, barriers, or self-sabotaging ways 
is vital to the growth of your businesses, especially as 
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an entrepreneur. We all have challenges that have the 
potential to stand in the way of our success. If you can 
sit down and be honest with yourself long enough to 
identify them, then you can create a plan to manage 
your personal obstacles as you grow.
 
I asked Nicole to tell me about her oldest childhood 
memory. “What’s the furthest back you can remember? 
Take me to that moment.” You can imagine the look on 
an introvert’s face when you ask them to tell you about 
a part of their life that they don’t normally share with 
others. I had already given her the trust the process 
speech before diving into the questions, so she thought 
for a second and shared with me a memory that may not 
have been the first, but one that she could most vividly 
recall. 
 
She told me about a time growing up when her father 
received a promotion at work, but there was a catch: 
the family had to relocate to Atlanta. Her father moved 
ahead of the rest of the family, to get their new home 
ready for her, her mother, and her sister. 
 
As it turned out, it didn’t go as planned. She didn’t know 
what or why, but something went wrong. Her father 
returned home and their move to Atlanta was canceled. 
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Not only that but whatever happened required the fam-
ily to downsize from a house to an apartment. Like most 
children, she and her sister adjusted but she remem-
bered feeling like her life had changed forever. One 
day shortly after moving into the apartment, Nicole and 
her sister were lying in bed, joking around. Amidst the 
laughter, she turned to her sister and said, “I think we 
are poor.” They continued laughing in their innocence.
 
At the end of her memory, as she said, “I guess I just feel 
like having a home is the foundation to a good family, no 
matter what the family looks like.”
 
The moment gave me chills – I knew we had landed on 
something important. She had unconsciously created 
this belief as a child that living in an apartment was the 
reason her family dynamic had shifted. And just like that, 
we had discovered her brand message.  

Often during sessions, once the nerves wear off, my cli-
ents will ease into opening up and it’s in those moments 
when I usually find their purpose. Not only had we found 
a foundational message to build her brand upon, but we 
also had a unique and personal idea that would connect 
her to her buyers. Nicole believed that the foundation 
for a healthy family started with home ownership. This 
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personal message connected Nicole to her consumers 
on an emotional level, making it authentic and impactful. 
 
When your purpose is clearly defined and you can iden-
tify how you connect to your audience emotionally, it 
sets the tone for a more impactful brand. 
 
When I started this work, I never imagined I would be 
giving people the thing I was lacking: A clear under-
standing of purpose.   
 
Why Purpose is Important to You 
(the Entrepreneur)
On November 16, 2018, I launched my website ask-
ing the world to now refer to me as a brand strategist. 
Hopeful and scared, I put my brand out into the void, 
fingers crossed and praying people would show up. And 
they really did show up. I remember setting a goal of at 
least four clients a month. I had no idea that I would at-
tract more than two hundred entrepreneurs in less than 
two years. My mind was blown.  
 
During client sessions, I realized most entrepreneurs 
have the same recurring problems when it comes to 
their brand. It is often one of three things: 
4Their message isn’t clean and organized.
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4They don’t fully understand who they are talking to.
4They don’t know how to show up on social media. 

 
Can you see how these things all rely on each other? 
They all matter. 
 
What was fascinating to me was the more I met with 
clients, the more I understood the power of including 
your purpose in your branding message. Not only was 
it evident how much the purpose matters to a business’ 
audience, but I had the chance to witness over and over 
again how it affected the actual entrepreneur to find and 
make that connection for themselves. They would light 
up as if I had turned on a light bulb in their hearts. It was 
as if I had lit a fire under their asses, given them a kick in 
the pants, or introduced them to the love of their life. 
 
Okay, I think you get the picture. They were shook. 

This unexpected personal and professional connection 
to purpose and passion is priceless. Most of my clients 
responded with gratitude as they sat in shock express-
ing how they had never made those connections before, 
or how they had never shared their stories with anyone. I 
was – and am – still honored to be able to help so many 
talented entrepreneurs and to hear their stories. We all 
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are deeply connected to our manifested dreams, and 
my clients are no different. They were all channeling 
their childhood desires through their businesses, and 
through my process they were finally able to see and 
know their purpose. 
 
Okay, so now what? What do you do with purpose once 
you identify it? Do you add it to the mission statement 
and just stick it on your website? 
 
No. You take that feeling and breathe it into your busi-
ness. It is your brand. It is the thing you market even 
more than the thing you do. It is how you connect to 
your target audience on a deeper and more emotional 
level. 
 
Branding is about how you make people feel through 
your products or services. Branding, done correctly, can 
bring success to your life and your business through 
purpose. 
 
In a world where we are so disconnected, most of us 
want to feel seen. The moment a consumer finds a con-
nection within a brand is the moment they are sold.
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If there is a story they can personally relate to, they are 
more than sold, they have become a fan of your brand. 
When you connect to a fan’s heart you simultaneously 
connect to their wallet. 
 
Now let’s go back to Nicole who enjoyed her job, but 
she felt something was missing. Not only did she need 
her clients to see her, but she needed them to feel seen. 
Identifying her unique brand voice was the secret sauce 
that connected her to her audience, and finding her 
genuine purpose in her work confirmed that she was on 
the right path. 
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